CRE Minutes from meeting of   October 22, 2009

10:00 a.m.

Concierge Conference Center

780 Third Avenue

New York, New York

MEMBERS OF THE BOARD:   MIKE HESS, Chair,  IRA SUSSMAN,  MICHAEL LINK,   PAUL DONATO,   BOB IVINS,   BRAD  ADGATE,   HORST STIPP,   DAN MURPHY,   MICHELE BUSLIK,   DAVID POLTRACK,   BARBARA  SINGER,   STEVE STERNBERG,   SHARI ANNE BRILL,   CERIL SHAGRIN,   SUSAN CUCCINELLO,  PAT LIGUORI, LAURA COWAN,   BETH ROCKWOOD,  MATT ROSS,   JOANNE BURNS,   LIZ NASH,   DAVID MARANS,   HADASSA GERBER,  and RICHARD ZACKON, Facilitator
GUESTS: SUSAN WHITING,   PAUL LINDSTROM,  DAVID THOMAS,  PAT McDONOUGH , TIM DOLSON,   PETER DOE,  MAINAK MAZUMDAR,   MANISH BHATIA,  CRAIG GUGEL,   JANE CLARKE,   

PRESENT BY PHONE:  KATE SIRKIN,   MIKE PARDEE,   HEATHER JORDAN

· Susan Whiting began the meeting by thanking the members of the CRE for their wonderful teamwork and the research which has come from it.  She then pledged another $2.5 million investment.  

· Paul Donato gave a presentation entitled A Look to the Future  
· Michael Link addressed some analyses Nielsen has conducted with CRE databases including factors related to Non-response (webinar planned) and an audio and out-of-home report from VCM. He also discussed other Nielsen R&D initiatives such as Set Top Box Data, TV and PC, a hybrid approach to harmonize online panel and server data, social media measurement and efforts to improve button pushing compliance. Gaps were cited in Single source samples, Optimizing the Uses of Technology, Optimizing the use of Large Scale Databases and Traditional Data Collection Issues. 
· Michael Link also presented an analysis of the workplace issue for VCM which was discussed at September 17 meeting. He acknowledged the difficulty of workplace measurement and that observations may provide the best alternative. Still, it is not flawless. A sensitivity analysis of VCM revealed that the conclusions of the study don't necessarily change. The American Time Use Study was used to fix the percentage of days working. More details and suggestions for future observation work will be provided at a webinar to be held on October 30. 
· Dan Murphy addressed issues of online measurement assessing it as scary and getting worse. He also spoke to ad expenditure estimates. Mainak Mazumdar stressed the strategic importance of Hybrid (panel and server), ad effectiveness and social network. Mike Hess suggested a seminar to help educate traditional audience researchers. He also speculated in some ways Nielsen may has have gotten out ahead of CRE in its thinking. Dave Poltrack spoke to growing interactive capabilities of TVs and mobile capable of picking up TV signals.
· Dan agreed to chair a new CRE committee for digital research. Joining him were Beth Uyenco, Beth Rockwood, Brad Adgate, Laura Cowan, Ira Sussman, Shari Brill, Tim Dolson. 
· Richard Zackon spoke to the appearance of CIMM and the existence of ARF, CTAM and other industry research players and ask how the CRE can work together to maximize learning and minimize duplication and conflict. Craig Gugel of ARF expressed interest of getting involved.
Joanne Burns commented that it’s not one size fits all.  Horst Stipp felt it important to define the purpose of the cooperation. The possibility of a specific CRE liaison to each group was  presented. Mike Hess suggested involving CRE leadership with the other group’s leadership as well. 

· Manish Bhatia spoke on Nielsen’s plans for set top box methodology for measuring programming and advertising. Pete Doe discussed challenges to audience measurement including measurement outside the footprint, measuring those not returning data, household characteristics additional sets in the HH without boxes. Paul Donato offered four possible research concerns: on-off dynamics, identifying people, sample size and respondent vs aggregate level integration.
· Three groups were created for breakout discussions.  

· Group A included Brad Agate, Michele Buslik, Paul Donato, Bob Ivins, Dan Murphy, Beth Rockwood, Barbara Singer, Ira Sussman, Manish Bhatia, Tim Dolson and Danny Monistere. 

· Group B included Shari Anne Brill, Laura Cowan, Ceril Shagrin, Pat Liguori, Liz Nash,  Matt Ross, Kate Sirkin, Beth Uyenco, Dave Thomas, Mainak Mazumdar, Jane Clarke and Heather Jordan.

· Group C.  Joanne Burns, Susan  Cuccinello, Mike Hess, Michael Link, David Poltrack, Hadassa Gerber, Horst Stipp, Steve Sternberg, Pat McDonough, Paul Lindstrom and Pete Doe.  
The groups were asked to come back with following:

1. Three research issues for the CRE to address.

2. A radical out-of-the-box research question

3. Two process recommendations for the CRE

The results were as follows:

Research Priorities (not ranked)

1. Interactive sampling – online…mobile – what are the issues, biases, best practices

2. Commercial length – recall of 15’s/30’s etc. hasn’t been researched in a long time

3. Build on current research learning

a. VCM – specialized, tactical research i.e. Out of home; at work; etc.

b. Non-response phase II

c. Next phase of UE study – detailed… wireless, laptop/PC, media access to house

4. Changing demographics – multicultural future group v older affluent group (Pat McDonough will explore)
5. Is there a metric that can be applied across all platforms?

6. What are the longitudinal impacts with additional waves of VCM?

7. What will mobile use and behaviors be like (trends developing in U.S.)
8. In depth study on impact of technology on media use /value of different kinds of media exposure
9. Life stage study: changing media use among 25+ (Dave Poltrack agreed to explore)
10. VCM replication, modified: new acceleration

Radical Research Question:

1. Are there algorithms available to identify Nielsen Households, and does it put Nielsen sample at risk?

2. Can we really measure online behavior?

3. Social Media – deep dive into data 

4. Research on Social networking … 

5. Study on how to overcome privacy concerns (Michael Link agreed to work on seminar for CRE)
Process:

1. There needs to be a way to streamline information between committees and the Council as a whole

2. More small group brainstorming sessions
3. More Nielsen participation and updates.
4. establish a committee that addresses the results with other organizations along the lines discussed earlier.  

· The meeting adjourned at 3:15 p.m.
