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1) Review of current marketplace buying/selling practices used in audience estimating. 
Action - Marketplace survey in January 2006: 

a. Identify key individuals for in-depth interviews to identify practices. 

b. Develop quantitative Survey for greater distribution to measure depth of use. 

c. Report results back to Council by March.

2) Analysis of Methods/Data by Technical Advisory Panel members.

Action –Research analyses plan to be developed based on results of marketplace practice review. Previously identified topics include:

a. Audience differences produced by methodology.

b. Statistical errors and tolerances around forecasting / posting practices.

c. Review and analysis of data processing / calculation practices and disclosures.

3) Report on Issues and Recommendations by Expert Panel

Action – Issue Report to Council on Best Practices:

a. Full report on marketplace survey of practices.

b. Statistical analysis of effect of above practices, along with pros/cons for continued marketplace use.

c. Recommendations / guidelines regarding best practice approaches across audience collection/estimation methodologies. 

d. White Paper produced on Industry Best Practices with consensus among Advertiser, Buyer & Seller members of Council. 
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Accomplishments

· Broaden our knowledge of the existing research on non-response and non-response bias
· Requested and reviewed research details on actual and proposed research

· Requested and uncovered current review of the academic literature
· Identify areas for one time (diary) and panel (meter) research.

· Reached out to Paul Lavrakas (Nielsen) and Bob Groves for support.
Timetable

· Next meeting December 20th  
· Prioritize various studies

· Proposal(s) to be submitted at next Full Council Meeting
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Mission
To improve and evolve audience measurement through comprehensive and ongoing study of media consumption.

Specifically, the committee seeks to dimension the current consumption of media and how it is changing (and will change) over time in order to propose the optimal form of media measurement

Accomplishments
· Reaching agreement on the range of relevant issues.

· Drafting a Request for Proposal.  
Timetable

· Issue the RFP in December
· Proposals need to be submitted by January 20, 2006 
· Recommend specific proposals to the Council by February 17
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The Steering Committee met on October 28, 2005 and proposes the following for approval by the Council for Research Excellence:

1. There is no substitution of members at meetings of the Full Council. 

2. Members agree to attend, in person or by telephone, at least three quarterly Council meetings in 2006

3. Members of the Council agree to join at least one working committee of the Council.

4. Non-members of the Council may attend committee meetings at the invitation of the Committee chair

